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PROJEKTVORSCHLAG

Sozialobservatorium Siid Kivu

Partizipative Erforschung sozialer Realitéit und sozialen Wandels unter Einbezug
lokaler Medienschaffender

Zusammenfassung

In Konfliktzonen ist 6ffentlicher Zugang zu elementaren Sozialinformationen oft
schwierig. Oder prekar’. Dieses Problem steht hier im Fokus: Wie soll nach einem
Krieg Normalitat zurlickkehren, wenn elementare Fragen zur Zukunftsgestaltung
unbeantwortbar sind? Zum Beispiel: Wie viele Lehrerinnen und Lehrer braucht
jeder Distrikt? Wie entwickeln sich die Preise in verschiedenen Markten? Solche
Wissensliicken behindern sowohl die lokale Administration, die Zivilgesellschaft
und externe Akteure.

Diese Beispiele illustrieren, wie fehlende Sozialdaten in Konfliktzonen Probleme
verursachen kdnnen. Solche Daten stellen normalerweise statistische Amter zur
Verfligung. Fehlen sie, flihrt das potenziell zur Verlangerung oder Verscharfung
von Krisen und zu ineffizienter Post-Konflikt-Stabilisierung.

Um solche negativen Effekte zu reduzieren, schlagt der Autor die Schaffung einer
offentlichen Quelle fiir niitzliche und verlassliche Informationen zum sozialen
Kontext im Siid-Kivu vor. Dies durch Publikation journalistisch validierter Daten
(siehe A2.1).

Dieser Vorschlag geht an Organisationen und Private, die sich im Bereich
Entwicklungszusammenarbeit / Friedensférderung in Zentralafrika engagieren. Er
beruht auf einer Masterarbeit des Autors, die in Anhang 1 zusammenfasst ist’. Sie
basiert unter anderem auf eigener Feldforschung in Bukavu / Stid Kivu, wo nebst
der Wahrnehmung der lokalen Medianlandschaft auch Erwartungen an die
Medien untersucht wurden. Der Hauptgrund fir den geographischen Fokus dieses
Vorschlags ist aber hauptsachlich die immer noch volatile Situation im Sid-Kivu,
obwohl der Krieg offiziell seit Jahren beendet ist. Der Autor befasst sich seit tGber
zwanzig Jahren mit der Region.

Die Involvierung lokaler Medienleute und die partizipative Herangehensweise
sind Kernelemente dieses Vorschlags. Zum ganzheitlichen Verstehen sozialer
Realitat in Konfliktzonen sind lokale Medienleute exzellente, oft unterbewertete

Diese Einschatzung gilt fir Konfliktzonen im Allgemeinen wie auch speziell fiir die Provinz Sid Kivu, welche
Jahre exzessiver Gewalt hinter sich hat. Der Begriff ,Sozialinformationen” widerspiegelt hier keine exakte
Definition sondern wird im Lauf des Textes exemplifiziert.

2015; Universitat Basel / Swisspeace; NDS Konflikttransformation. Die Masterarbeit und ergénzende
Dokumente sind abrufbar unter www.h-connect.ch - Organisation - Medienprojekte in Konfliktzonen.
Ubersicht siehe A2.3.


http://www.h-connect.ch/index.php?id_rub=4&id_intro=10&site=intro&lang=fr

Informationsquellen. lhnen ist daher eine zentrale Rolle zugedacht in diesem
Projekt. Erganzend sollen die kongolesische Administration, Universitaten und
Spezialisten eingebunden werden. Interdisziplinar soll die Initiative angewandte
Sozialforschung mit der Forderung lokaler Medien verbinden. Einzelheiten dazu in
Anhang 1.

Die Projekthypothese lautet: Offentlicher Zugang zu elementaren Sozialdaten
flihrt zu faktenorientierten Medienlandschaften. Das erlaubt kollektive
Entscheidungsfindung in einem Klima von Vertrauen und Inklusion. Weiter diirften
Offentlich zugdngliche Sozialdaten dem Siid Kivu aus der kriegsbedingten Isolation
helfen: Regionales und internationales Interesse (Medien, Forschung, Kultursektor,
Business, Sport etc.) diirften Potenzial haben, die Post-Konflikt-Phase im Siid Kivu
nachhaltig zu stabilisieren. Nicht zuletzt kann 6ffentlicher Zugang zu Sozialdaten
die kontinuierliche Verbesserung internationale Hilfsanstrengungen unterstiitzen.

Globalperspektiven dieses Vorschlags sind: 1.) Zur Stabilisierung der zentral-
afrikanischen Seenregion beizutragen und 2.) Verbesserungspotential bei
Medieninitiativen in Konfliktzonen zu realisieren. Weil die Evaluation dieser
beiden Perspektiven gleichzeitig komplex und von kollektivem Interesse ist, muss
das Budget zweigeteilt sein: Ein Teil fiir Projektausfliihrung, ein zweiter, kleinerer
Teil fir wissenschaftliche Begleitung (ca. 16% der gesuchten Finanzierung).

Aus dieser Initiative soll sich vor Ort langfristig eine bestandige, selbsttragende
Struktur entwickeln. Um Einnahmen zu generieren, sind Produkte und
Dienstleistungen vorgesehen (z.B. Newsletter, Internetseite, Supporter-Club etc.).
Dabei ist zu unterstreichen, dass die Kostenfreiheit des Datenzugangs ein
Kernelement der Idee ist>.

Konkret denkt der Autor, liber eine 10-jahrige Projektdauer mit 1.4 Mio. US-$ die
formulierten Ziele erreichen zu kénnen (siehe Aktionsplan / Budget; Anhang 3).
Die unublich lange Projektdauer relativiert die Hohe des Budgets. Der Schutz
lokaler Projektmitarbeiter ist dabei ein Grund fiir langfristiges Engagement. Mehr
dazu erfahren Sie in Anhang 1 und den erginzenden Unterlagen (Ubersicht: A2.3).

Mit Absicht bewegt sich dieser Vorschlag im Rahmen der wissenschaftlichen
Vorarbeiten. Einzelheiten miissen noch mit lokalen Projektpartnern verhandelt
werden. Die bereits bekannten, bewusst offen gelassenen Themenfelder sind in
Anhang 2 skizziert.

Zugriffs- und Weiterbearbeitungsrechte kdnnten zum Beispiel nach der Philosophie der « Creative Commons »
geregelt werden. http://creativecommons.org/. 10.10.2015



http://creativecommons.org/

PROJEKTVORSCHLAG

Sozialobservatorium Siid Kivu

Partizipative Erforschung der sozialen Realitdt und des sozialen Wandels unter
Einbezug lokaler Medienschaffender

ANHANG 1: Concept Note (Konzeptnote)

Al1.1 Orientation

This concept note is a summary of different studies on media initiatives in conflict zones, carried
out in the period from 2009 to 2015. An overview on the entire documentation is given in A2.3,

including indications for access on www.h-connect.ch.

The main issues addressed in this research project are quality categories, evaluation and
continual improvement. The different papers were submitted in partial fulfilment of the
requirements for a Master of Advanced Study Degree in Peace and Conflict Transformation, held
by Swisspeace and accredited by the Advanced Studies Centre at the University of Basel /

Switzerland.

The use of this documentation is subject to limitations according to standards defined by
Creative Commons. The material can be used for non-commercial purposes by quoting original

sources and sharing future developments alike (CC-NC-SA; www.creativecommons.org).

For further information please use the following contact details:

Hansueli Homberger
Zurcherstrasse 40

CH-8620 Wetzikon / Switzerland
+41 (0)79 63599 71
info@h-connect.ch
www.h-connect.ch



http://www.creativecommons.org/
mailto:info@h-connect.ch

Al.2 Abstract

The topic of this paper - quality of media initiatives in conflict zones* - implies two core
questions: What is good and what is poor quality (regarding the topic) and what distinguishes
the inside of conflict zones from the outside. Communication channels between inside and
outside are often scarce or shut down. For example when states with a high Human
Development Index (HDI)* ask their citizens to refrain from travelling when violent clashes occur
in Low-HDI-Areas. This is just one example of segregation between these two spheres of

observation.

| contend that media initiatives in conflict zones must clearly extend beyond the remit of
common media organisations, towards de-escalation, conflict regulation, and development etc.
As these are not standard functions for media, the quality debate turns in circles. Two things, at
least, are clear: Applying standard media quality criteria is not enough. And media in conflict
zones are particularly well positioned to understand and explain their environment — society,
social change, power balance etc. —in a holistic way. This second point is highly important for
collective decision-making and administrative tasks inside conflict zones and also for objective

quality assessments of outsider’s aid activities®.

In order to empower conflict-affected societies and to improve the efficacy of aid in general, |
propose an additional function to media initiatives in conflict zones: To constitute publicly
accessible databases with rudimentary, journalistically validated’ information on social change
(for details see A1.7). As media organisations constantly produce data on social change, the
costs for these additional tasks appear to be reasonable when compared to the potential

benefits.

The aim of this work is to be useful for practitioners and experts inside and outside conflict
zones and particularly to contribute to better mutual understanding between different

academic fields involved in media initiatives in conflict zones.

The definitions are to be found in A1.10

The Human Development Index (HDI) has been developed by the United Nations as an alternative to the Gross
National Income (GNI), in order to be specific on human development.
(http://data.worldbank.org/indicator/NY.GNP.PCAP.PP.CD; http://hdr.undp.org/en/content/human-
development-index-hdi (29.7.2014, for both sources)

The terms “aid” and “aid activities” are used in this text to describe different forms of external support to
conflict zones like for example humanitarian- and development aid, activities to enforce, maintain or build
peace, to deal with the past etc.

Feedback loops in media systems can validate data on social change, but this must involve also non-media
actors, particularly public structures formally in charge for monitoring and documentation (statistical services
etc.). Inclusiveness is of general importance in outsider interventions in violent environments. Context and
stakeholders must be carefully and continually analysed in order to avoid doing harm by marginalising or
privileging specific groups in conflict. See Anderson M (1999) regarding the Do No Harm Principles.


http://data.worldbank.org/indicator/NY.GNP.PCAP.PP.CD
http://hdr.undp.org/en/content/human-development-index-hdi
http://hdr.undp.org/en/content/human-development-index-hdi

Al1l.3 About usefulness and quality

Talking about quality is en vogue, but is also vague: Different sectors such as, for example,
industry, education, health, aid activities, finance etc. have different understandings of quality.

Simultaneously, new visions of quality emerge®.

Therefore, the quality-question must be discussed here together with the question of
usefulness: Useful for whom and for what? In accordance with my personal understanding of
quality, | want this paper to be useful for improving living conditions in conflict zones. In order
go beyond simply debating media quality, the theoretical considerations in this paper were

complemented with field research®.

Another challenge is that quality assessments regarding aid often lead to debates: First because
it is a political issue in the so called “donor countries”, second because the correlation between
impact (social change in conflict zones) and input (aid activities) can rarely be attributed with

certainty. This is particularly the case in peace building, under which media initiatives in conflict

zones are to be subsumed®.

In a first phase, this work was oriented by the question: How to evaluate quality of media
initiatives in conflict zones? First conclusions were formulated in 2009*. Subsequently, |
included the question: How to add value to such initiatives? This with a focus not only on
externally supported media initiatives but also on other media organisations in conflict zones,
the international media system, interactions between different systems and possible synergies. |
am sceptical about the idea of media concepts developed in “rich” countries'? having the
potential to de-escalate violent conflicts in “poorer” societies, without a specific peace-building
element being added.

Some examples: The Global Reporting Initiative (GRI, https://www.globalreporting.org/Pages/default.aspx;
15.10.14), Transparency International http://www.transparency.org/ (19.2.2014) or the Extractive Industry
Transparency Initiative (EITI; https://eiti.org/; 15.10.14).

Field research was undertaken in Bukavu (DRC; Capital City of the South Kivu Province) because of personal
relations that | have in this region since a first visit in 1984. For details please refer to the full documentation
(Go to: http://www.h-connect.ch - Organisation - Media projects in conflict zones; a detailed list of
documents can be found in A2.3). | am referring to this sample of fieldwork throughout this paper for
illustrative purposes, referencing to it as “my fieldwork”.

% The term Peace Building sums up a variety of activities reaching from diplomacy to mediation or negotiation,

institution building, dealing with the past etc. Some selected definitions for peace building can be found on
http://www.allianceforpeacebuilding.org/2013/08/selected-definitions-of-peacebuilding/ (20.8.2014). The
difficulties in establishing correlations between input and impact when evaluating peace building activities are
further elaborated in the full documentation (Go to: http://www.h-connect.ch - Organisation > Media
projects in conflict zones).

Homberger (2009); See A2.3, additional documents of the author.
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2 n this paper, the term “rich countries” is used to describe the group of states with high rankings in terms of

Gross National Income per capita and/or Human Development Index, which are also referred as “industrialized”
or “developed” countries in literature.


https://www.globalreporting.org/Pages/default.aspx
http://www.transparency.org/
https://eiti.org/
http://www.h-connect.ch/index.php?id_rub=4&id_intro=10&site=intro&lang=fr
http://www.allianceforpeacebuilding.org/2013/08/selected-definitions-of-peacebuilding/
http://www.h-connect.ch/index.php?id_rub=4&id_intro=10&site=intro&lang=fr

Al.4 Approaching reality in conflict zones

Based on what | experienced in roughly two years spent in the Central African Great Lakes
Region between 1984 and 2014, as well as on what | learned from international experts and
students about other conflict zones, | assume that isolation is a major problem for people
affected by violent conflicts*>. I still remember how puzzled | was in 1993, when asking Mrs.
Shangazo, a respected lady in Shabunda (DRC), what outsiders could do to benefit her district,
which was already physically isolated then, three years before war affected it. Her somehow
disturbing answer was “Il faut seulement chaque fois venir nous voir” - “You need only to come

and see us every time”.

Poverty and violent conflicts segregate “insiders” like Mrs. Shangazo from the “outsider”
community, which is in fact a very heterogeneous entity involving aid, military, business,
academia and many other sectors. Physical or armed protection effectively binds together most
of this outsider community, with the effect that a specific communication system for outsiders
emerges. In this communication system, security issues are often the core topic, together with

specific project related issues and observations on social realities and social change.

For the majority of those most affected by violent conflicts, such information platforms are not
accessible, with the effect that different communication systems, even different “truths” exist in
parallel. Without relations of trust and objective, publicly accessible information on social
realities and social change, factual errors and destructive propaganda can circulate

unrecognized in these segregated communication systems™.

The fact that the survival of those most affected by violent conflicts often depends on outsider’s
emergency responses might provoke additional frustrations: Representatives of aid initiatives
are perceived as powerful persons and the “beneficiaries” can expect that this power is used to

correct unjust power balances in their environment.

Besides the scarcity of trustable relations and communication channels, traumas are a second
element of segregation between inside and outside: In conflict zones, violence does not surprise
but most of the time still happens unexpectedly. This traumatises victims, relatives, friends and

bystanders. Outsiders most often do not share this type of experience, which implies a risk of

B Another argument to support the assumption that scarce insider-outsider communication might be problematic

is the fact that “conflict countries” covered intensively by international media over the last years appear as
having low or very low internet connection rates (percentage of individuals using Internet). Some examples:
Eritrea 0,9% (last on the list), Somalia 1.5%, DR Congo 1.9%, Afghanistan 5.9%, Iraq 9.2%, Libya 16.5%, Syria
26.2%, compared to industrialized countries, reaching up to 95% and more (Norway for example has 95.05% of
all individuals using Internet). All data are according to the International Telecommunication Union ITU;
http://www.itu.int/en/ITU-D/Statistics/Pages/stat/default.aspx, 28.7.2014 (Downloadable Excel-Sheet in the
rubric “Core indicators on access to and use of ICT by households and individuals”, comparing 228 countries and
specific geographical areas).

% In a recent article in Foreign Policy (6.10.2015), Séverine Auteserre analyses the problem of segregated

communication systems under the rather provocative title “Trouble in Peaceland”. She reports ,resentment
over this behaviours grows among local partners and eventually causes international initiatives to fail”.
https://foreignpolicy.com/2015/10/06/trouble-in-peaceland-united-nations-congo-development/ (28.10.15)



http://www.itu.int/en/ITU-D/Statistics/Pages/stat/default.aspx
https://foreignpolicy.com/2015/10/06/trouble-in-peaceland-united-nations-congo-development/

re-traumatising victims by ignoring or recalling dramas behind smiling faces.

Aid to conflict zones contributes substantially to local or regional economies and subsequently
influences power constellations. In such circumstances, illegal or immoral business practices
(corruption etc.) are a third constitutive element for possibly diverging perceptions of reality
among different communities: Individuals and groups involved in immoral activities have
interests in dissimulating their practice, which is likely to hinder a realistic understanding of

context, stakeholders and interests in a conflict.

To understand reality in conflict zones it is necessary to go beyond all those segregation lines.
This is time consuming and demands relations of trust as well as access to objective information
on social realities and social change. Understanding interests and needs behind power
constellations can orient towards communalities, common interests and cooperation. Lack of
care in this regard carries the risk of outsiders disconnecting themselves from reality inside
conflict zones — and contributing to the deterioration of situations, sometimes even despite the

best intentions®”.

In all this, | see strong arguments for outsiders to work collectively with insiders on monitoring
social change in conflict zones and on constituting reliable, publicly accessible databases with
essential information on social change in different geographical areas. Media initiatives appear
as potential catalysts to bridge insider-outsider gaps, to initiate meaningful insider-outsider
cooperation, and to function as feedback channels for validating data according to journalistic
standards — feedback processes that are also crucial for collective decision-making and state

building in conflict zones.

5 Foreign Policy (2015.02.02) — as an example — reports on a well intentioned initiative — the so called ,section

1502“ in the Dodd-Frank Financial Reform, passed by the US Congress in 2010 — aimed at stopping
commercialisation of conflict minerals, which turned out to have ,propelled millions of miners and their families
deeper into poverty” (quotation attributed to the Washington Post of November 30, 2014).
http://foreignpolicy.com/2015/02/02/how-dodd-frank-is-failing-congo-mining-conflict-minerals/; 14.2.2015



http://foreignpolicy.com/2015/02/02/how-dodd-frank-is-failing-congo-mining-conflict-minerals/

Al.5 Why transparency on social change is important in conflict zones

Nobody doubts that objective data on social realities and social change is important for
planning public services and infrastructure, for other administrative tasks and generally for
collective decision making. Most states maintain statistical services for this purpose. But
obtaining reliable data in this regard is complex and costly*®. Warfare and poverty affect the

capacity of such services and also public accessibility to objective data on social change.

Further, objective data on social change is a prerequisite to assess the quality and performance
of aid activities'’. It appears that insider needs and outsider needs meet in transparency on
social change: Insiders need it to shape their future; Outsiders need it to evaluate the impact of
their aid activities. These fundamentally different perspectives imply the risk of insiders and
outsiders monitoring social change separately, which would be first of all an economic nonsense

and secondly could disconnect outsiders from realities inside the conflict zone™®.

Therefore, the key recommendation of this paper is to consider the monitoring of social change
as a specific function in society to which stakeholders should contribute collectively. In
consequence, evaluations of aid should be referenced to such public monitoring of social
change. Ad hoc data collected throughout evaluation processes can improve the aid system
when made public and when it contributes to constant questioning, validating and completing
of public databases®.

* For Switzerland, with roughly 8 million inhabitants, the budget for statistical services is approximately

CHF 170 million.
http://www.efv.admin.ch/d/downloads/finanzberichterstattung/budget/2014/VA14 Band 2A d.pdf
(20.8.2014)

The OECD (1991, 9; Principles for Evaluation of Development Assistance) claim, “An evaluation must [...] contain
such information as background [...]“.
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¥ n this regard, the nexus between journalists covering conflict zones from the outside and specialists for conflict

analysis is of particular relevance for this paper: Without sufficient connections to reality in the conflict zones,
the understanding of the conflict risks being actualized only by external experts, what can become an entry
point for propaganda and (tactical) disinformation into international media and communication systems. A
journalist interviewed early 2012 in Bukavu / DRC by the author says: “/Understanding] starts with living

together with the population. | think that this is the first thing” (my translation).

" Which resonates with the above mentioned OECD Principles, stating: “What is often needed is evaluation on a

more comprehensive scale and an aggregation of evaluation results” (OCDE, 1991; 8)


http://www.efv.admin.ch/d/downloads/finanzberichterstattung/budget/2014/VA14_Band_2A_d.pdf

Al1.6 Media’s Role in Monitoring Social Change

Literally, media means in the middle. But pragmatists argue that independence in media is not

possible as long as news must sell. Market failure and market concentration in the media sector
is often described as threatening democracy, whilst media and the entertainment industry tend
to converge?. However, the role of media in social change is similar to the cultural sector: Both

observe and reflect, which are vital functions in society.
AL6.1 A few words on trust

Trust is a keyword linking media sciences to conflict studies: In media, trust is an essential factor
of economic success, as it binds recipients to “their” media. In conflict studies trust is often the
key to conflict regulation21. When it comes to trust, everybody is an expert as trust is based on
personal or collective experience and learning. As pointed out by Luhmann (1968, 53), trusting
is deliberately taking the risk of being exploited or dominated. Taking risks and getting rewarded
—a trial and error mechanism — allows trust to build up. He describes trust as a mechanism to
reduce the complexity of social systems and points out that the pressure on individuals to trust
in systems rather than other individuals is increasing: Public health and education systems,
public transport systems, banking systems — and media — are just a few examples of trust-

dependent systems.

When assessing the quality of media initiatives in conflict zones, one main challenge is to
understand the “mechanisms’” of trust in the context being observed. This challenge is manifold
and implies a number of sub-questions: What levels, forms or expressions of trust exist in the
conflict zone and how do they change or interact? Is a specific media seen as trustworthy? By

whom? Can outsiders realistically evaluate trust related aspects in conflict zones?

Surveys and interviews are current methods to approach such questions but have substantial
uncertainties: Do or can resource-persons tell the truth? Do they recognize behavioural change

as such? Are evaluation procedures and quality criteria comprehensible to people living in

2 Puppis (2007, 78, 65ff) demonstrates how market fails in the media sector: “Because of the limited willingness

of recipients to pay for media use, refinancing media organisation on the public market (alone) is not possible.
Media need to orient themselves to alternative financing sources. If media are active in advertising market, the
advertising industry obtains a possibility to influence content”. Further (pp. 65 et seq.), he looks at media
regulations and sees state subsides as one regulatory instrument, among others. He distinguishes three
arguments to justify media regulations: Technical reasons (e.g. limited availability of frequencies etc.),
commercial reasons (market failure in public goods like information; danger of market concentration etc.) and
socio-political reasons (vital importance of objective media for democracies; cultural value of media etc.). (My
translations). Peace Nobel Shirin Ebadi (in Solbach et al., 2008, 15) is explicit: “..the principal [five] owners of
American media control and manage assets that amount to five thousand billion dollars. This concentration and
accumulation of capital becomes so powerful that it eclipses the role of the individual in society”. In her opinion,
freedom of expression must be biased in favour to none-elites in order to serve democracies. In her words:
“And, of course, that means freedom for the opponents of the government [...]. It is the opponents who should
be free to disseminate their views in any way they wish”.

2L Field research in the DRC revealed that trust is also crucial to get information about remote, rural areas with

difficult access when fighting occurs. Local media say that they work with , rural correspondents” who serve as
information sources but also as channels to receive feedback from recipients.



conflict zones? Such studies demand extensive time frames and considerable financial means. If
these resources are scarce, approximations based on existing statistical data appear feasible but
must be at least rudimentarily validated. Feedback loops in media systems appears to be an

interesting option in this regard®%. As pointed out in A1.5, surveys should certainly contribute to

transparency with regard to social change and power constellations.
a1.6.2 Can propaganda be constructive?

Manipulation is in fact not always as bad as the term suggests: Chiropractors manipulate their
patients, technicians manipulate engines - to name just two examples of manipulation generally
considered as constructive. Media initiatives and other peace building activities in conflict zones
are designed to manipulate society. Promoters of such activities who are not transparent about
their intentions might face difficulties when trying to convince stakeholders about the

usefulness, legitimacy and constructiveness of their propaganda23.

The objective of propaganda24 is to change the behaviour of recipients, most often by promising
future advantages or by scaremongering. But before behaviour changes, trust needs to be
established, at least to a minimal degree. Otherwise, promises or scare tactics would not
convince. Thus, to be constructive, campaigns promising future advantages must be first of all

transparent about their authors, networks and interests.

But who has the legitimacy to define, what is constructive and what not? How to reconcile
eventually diverging visions of sponsors, implementers and beneficiaries? One aim of this paper
is to draw attention away from the destructive-constructive dilemma and focus on mechanisms
of propaganda instead. These are similar for constructive and for destructive media outlets, as
usually no separate media systems are installed. | am convinced that understanding how and
why propaganda works is useful for people living in conflict zones. Insiders and outsiders
certainly have different approaches to reality in conflict zones, which can be an obstacle to
peace and stabilisation. Using propaganda techniques transparently to overcome such obstacles

appears to be an interesting perspective to improve cooperation.zs.

2 Study designs with statistical control groups are ambivalent in conflict zones: It can be seen as immoral to cut

specific groups from specific services in order to figure out changes in other groups having these services
delivered.

2 In fact, promoters of media initiatives in conflict zones chose diverging slogans like for example “Media for

peace and human dignity” (Fondation Hirondelle, http://www.hirondelle.org/); “[Empowering] groups and
individuals who are the target of hate speech and ensuing acts” (Radio La Benevolencija Humanitarian Tools
Foundation; http://www.labenevolencija.org/la-benevolencija/mission-and-vision/); ,,End violent conflict”,
Search for Common Ground, https://www.sfcg.org/; All examples viewed on 28.7.2014.

24 According to Jowett, G., & O’Donnel, V. (1986, 2) “Propaganda, in its most neutral sense, means to disseminate

or promote particular ideas”.

» My field research provides some support for this assumption, but as it is also my personal opinion and the field

study is based on a small sample, this cannot be considered as evidence. Explaining how manipulation and
propaganda works is distinct from explaining that information, opinion and advertising must be separated — a
golden rule in journalism, transferred to national laws in many countries.


http://www.hirondelle.org/
http://www.labenevolencija.org/la-benevolencija/mission-and-vision/
https://www.sfcg.org/

A1.6.3 Is the mediating function of media a potential or a duty?

Impartiality links the roles of mediators and of media®®: Both impact violently escalated
conflicts, but only mediators have a clear duty: De-escalation and conflict regulation. Media
reporting certainly has an impact on how actors and their (conflicting) interests are perceived,
but this impact is not determined in advance as long as freedom of the press counts as the
highest imperative in media. Howard (2002, 9) firmly questions, whether this is morally correct
by stating: “[I]t is increasingly obvious that the professional norms of journalism do not trump
fundamental moral obligations”. This dilemma inspired Johan Galtung et al to develop the
concept of peace journalism27 some fifty years ago. But not many of the elements of this are

implemented in today’s leading media®.

Whether, and which, media are able and willing to control the impact of their reporting on
escalated conflicts is an interesting question but must be left open here in order not to
overstretch the paper. Of relevance are the media’s potential to impc:ct29 and the ways to value
this potential. Again, the question of destructive or constructive could be asked, but it is more
important to distinguish media initiatives in conflict zones from media in general: The first have
a clear task with regard to the conflict, similar to the task of a mediator: De-escalation, in the
first place, but it can go beyond this, towards development, economic growth, reducing social
inequalities etc. Other media, inside and outside conflict zones have the same potential,
theoretically, but most often adopt a neutral position in this regard. In addition to this, media
professionals covering conflicts from outside the conflict zone often lack the necessary know-
how to achieve de-escalation inside the respective conflict zone. Therefore, media initiatives in
conflict zones must provide adequate support in terms of peace building and/or conflict analysis

to regional and international media so these can value their potential to stabilize conflict zones.

2 As media and mediators consider viewpoints of different (ideally all) parties, a rigid argumentation would rather

claim all-partiality instead of impartiality, at least from mediators.

7 Galtu ng J (2008b) recommends journalists “go for the less newsworthy to get a balanced picture” and “be

conscious of the tendency to cast non-elite in a negative light, to disregard the structural, and to go for the
negative, like the violence, rather than the positive, like the solutions”.

28 .. . . . . . . .
This implementation problem of peace journalism inspired me to propose Connective Journalism as an

alternative, more neutral concept (Homberger, 2014; see A2.3, additional documents). Howard (2001, 12)
proposes “to view the media as several stages in a continuum of intervention”. His model moves from stage 1
(“conventional journalism”) to stage 5 which is “directly interventionist media programming, which includes and
extends beyond conventional techniques to use soap operas, street theatre videos and comic books [...] with an
intended outcome in mind to foster society ‘as we’d like it’”. Howard himself uses quotation marks for «as we’d
like it» and leaves out whether he asked the beneficiaries if they “like it”. From the sources | interviewed in my
field research, some were sceptical about entertaining media content, giving the credits rather to media
offering space for dialogue. To all this, McGoldrick & Lynch (2001) contribute with a list of Do’s and Don’ts for
peace journalism, enriching the original concept of Galtung.

» The potential of media to impact conflicts must not be questioned as such: The destructive role of media in the

world wars and more recently in the 1994 genocide in Rwanda are two examples that are publicly not
contested. In addition to which, none of the interviewed persons in my fieldwork questions the potential of
media to end violence and some even go as far as seeing the end of violence as the ultimate goal of media.



Al.7 How to move from reporting social change to monitoring it

Having discussed why it makes sense to involve media in systematic and public monitoring of
social change for peace building purposes, the question is now: How to do this? Regardless of
their environment, media have the knowledge and the networks to cover social change. It is just
that, after reporting, outlets usually end up in archives or, in conflict zones, sometimes in waste
bins. The idea here is to create synergies between journalistic work and the constitution of

publicly accessible databases on social change.
The following is just a very brief process description.

Step 1: Identification of actors, relevant indicators and geographical limitations — leads directly
to the most difficult conceptual questions. How to decide which indicators reliably represent
social change? Who to involve in this decision making process? How to manage the task under

budget pressure?

The fact that the satisfaction of basic needs is determinative for individuals’ and groups’ social
reality is an argument to link the choice of indicators to it*’. Further, journalists’ accessibility to
data needs to have priority. Having highlighted scarce Insider-Outsider contacts as one
characteristic of conflict zones, the physical presence of foreigners could be another possible
indicator. But as all this is closely linked to quality definitions, the recommendation must be to

involve the concerned beneficiaries in the detailed decision-making regarding this question>®.

On the other hand, indicators, data collection methods and geographical aspects must be
determined at an early stage of the project because later changes might impede the creation of
consistent databases suitable for comparative purposes. Therefore, a basic set of indicators
needs to be defined from start; additional criteria or other geographical areas can be added

later.

Step 2: Investigation and focussed media coverage at fixed intervals — is aimed at obtaining a
baseline and subsequent datasets on the fixed indicators, and at crosschecking data through
feedback loops in media systems. Covering topics related to basic needs and social change is
likely to be of relevance for recipients in conflict zones and arouse their interest.

Step 3: Documentation and presenting trends — focusses on inspiring (political) dialogue and on
minimizing disinformation, speculation, destructive propaganda and tensions related to this.
The Internet appears to be the tool of choice for data storage and presenting overviews and
trends. Additionally, the findings need to be presented and discussed in local media in order to

assure they are constantly discussed and validated, and to include those communities that do

% A classical source of inspiration about basic needs is Maslow A.H. (1943). The framework of the Human

Development Index (HDI) is another recommendable source of inspiration in the quest of indicators for the
monitoring of social change, even if covering all 54 indicators included in the HDI is far from realistic for the
purpose discussed here. The website http://hdr.undp.org/en/data is transparent on methodological details
about how to monitor social realities and social change.

3L Further elaborated in chapter B.2 of the full documentation (Go to: http://www.h-connect.ch - Organisation

- Media projects in conflict zones; a detailed list of documents can be found in A2.3).



http://hdr.undp.org/en/data
http://www.h-connect.ch/index.php?id_rub=4&id_intro=10&site=intro&lang=fr

not have access to the Internet. Moreover, an effort should be made to arouse the interest of
outsider communities in order to bridge the insider-outsider gaps described.

Linking the monitoring and documenting of social change to journalistic activities helps
minimize efforts. Steps two and three offer the chance for multiple synergies whilst step one is

oriented at project design and mobilizing resources.

A1.8 Expected outcomes of the proposal (Hypotheses / Theory of
Change)

These reflections, together with earlier studies and field research allowed the following three

hypotheses to be developed, which all have the same starting point:

(1) Public access to journalistically validated data on social change in conflict zones
facilitates the constitution and maintenance of fact-oriented media landscapes,
which in turn is constitutive for dialogue, trust building and inclusiveness in

collective decision making.

(2) Further, publicly accessible, journalistically validated data on social change in a
particular conflict zone can potentially raise interest from the “outside-world”
(media, research, cultural sector, business, sports etc.), counter isolation and
(re)integrate conflict zones in regional and international communities and

networks.

(3) In regard to aid activities, publicly accessible, journalistically validated data on
social change has the potential to avoid multiple parallel monitoring processes,
which reduces spending and increases the efficiency of aid.

Overall, the Theory of Change® has publicly accessible, journalistically validated data on social
change as its input variable. This is expected to effect changes in the following six output
variables: Fact-orientation in the media landscape (increase), Trust (increase), Inclusiveness in
decision making (increase), Interest of outsider communities (increase), (Re)-integration into

regional / international communities (increase) and Efficiency of aid activities (increase).

The expected causal links from the availability of objective (journalistically validated)
information to the output variables are not automatisms but require deliberate promotion.
Further, the cause effect chain, from input to output, is not restricted to media: Availability of
objective information can potentially have the expected impacts also via other channels like for
example public administrations, civil society organisations, diaspora, cooperation in terms of

culture, education etc.

2 Church & Rogers (2006, 10 et seq.) dedicate a whole chapter to understanding change in conflictive situations

and strongly recommend making theories of change explicit. In their words: “the changes sought [in peace
building programs] should be [made] evident in a well designed programme”.



Al1.9 Challenges

The following list of risks and challenges might look discouraging. Nevertheless, it would look
quite similar without adding the monitoring of social change to media initiatives in conflict

zones.

The most critical element in the concept presented here is its dependency on the readiness of
different actors inside a conflict zone to cooperategs. Cooperation is important to avoid market
distortion: Charging one organisation with the whole task would allocate disproportionate

funding to it and leave other local media organisations discriminated against and the initiative
dependent on external funding. Further, cooperation between media organisations is required

to assure data validation through different feedback channels.

The proposal to create public databases on social change in fact encourages media to go beyond
their classical role “in the middle” and complement other (public) functions, most likely
statistical services. This can create more problems than it solves when representatives formally
in charge of this function interpret complementation as disrespectful or even threatening.
Conversely, convincing specialists for statistics, social sciences etc. to become involved in the
initiative might substantially increase its overall performance. The end-goal must be efficient
collective decision-making and financially independent structures that fulfil their role in society
(media, statistical and other public services, civil society etc.). Combining initiatives in institution

building, political dialogue, and in the media sector appears to be a highly synergetic option.

On a more general level, the acceptance of the idea by powerful individuals and ruling groups is
not pregiven but must be acquired by making potential advantages comprehensible. The choice
of indicators is essential in this regard: Many statistical figures such as, for example, the total
population or ethnical attributions can be politicized or even abused for segregation and worse.
Innocent indicators do not exist, but focussing on basic needs like health, education etc. and on
trends instead of rankings (which potentially stigmatize the most vulnerable) are less sensitive

or polarizing.

Motivating different stakeholders - some occasionally in competition with each other - to
cooperate implies a danger of paralysis when having too many stakeholders on board. The issue
can be managed by limiting the number of representatives per type of contributor in the system

(which potentially opens the system for contributors from outside the media sector).

Another risk lies in the limitations that arise when monitoring of social change is realized as a
“by-product” of media organisations: Small budgets allow only a few indicators to be monitored
and only a small number of actualisations per time period. This need not be an obstacle (or can

even be a plus) if information is systematized into accurate and relevant essentials. Considering

3 My fieldwork indicates a certain degree of mistrust in the media ecosystem of Bukavu/South Kivu, contrasted

by the viewpoint of several journalists interviewed, who have experienced cooperation among different media
as positive. Such exercises in media cooperation have apparently been organized by external donors in the
African Great Lakes Region to cover important events, i.e. elections etc.



the usual geographical fragmentation of conflict zones, priority should be given to monitoring
different geographical areas, with few indicators.

Technological challenges are data storage, data safety and visualisation, and are linked to the
choice of criteria and geographical areas to be monitored. The risk of creating “data
cemeteries”, which nobody uses, and which even discriminate against people without Internet
connection, is not negligible. Involving different stakeholders raises the chances that they
exploit the “Wiki’s”, to which they contribute. In the case of media, an incentive could be that

meaningful and accurate content can be produced with less effort.

The legal context and its practical implementation in conflict zones are particularly challenging
issues, as media in conflict zones are often subject to oppression. Including the legal situation in
the monitoring of social change increases the degree of complexity and carries a certain risk of
conflict with stakeholders who have something to hide. However, not addressing this challenge

carries a risk of being incomplete and having poor impact.

Overall, long-term engagement appears as a must in the matter discussed here, not only
because short-term orientation would potentially put the life and wellbeing of project staff at
risk.



A1.10 Definitions

The research question implies the terms “Conflict Zone” and “Media Initiatives”, which are

specifically defined hereafter for this paper:

Conflict Zone: A geographic area with violence problems and/or lack of justice where
external actors or sponsors intervene in the local media sector, or consider doing so, in

order to influence society to be less violent and/or more just”.

Media Initiative: Non-local actors providing assistance (financial, technical, intellectual or

similar) to the local media sector in a conflict zone according to the definition above.

The combination of these two definitions limits applicability to specific activities in specific

contexts. In return, a wide spectrum of possible interpretations of specific terms is intentionally

left open in order to avoid imposing value systems from outside conflict zones.

Violence is not limited to direct violence but also includes other, more subtle or hidden
forms of violence and human rights abuses, subsumed for example by Johan Galtung

(20084, 106) in the categories of direct, structural and cultural violence.

Justice is not limited to its purely legal aspects but can also include, for example, elements
like felt injustice, due to impunity.

I”

Media Sector is not limited to “classical” media channels like press, radio and TV but can
also include the internet and social networks as well as channels generally attributed to the
cultural sector like Books, Films, Music, Events and the like. This logic also applies for the
term Media Landscape used in the hypothesis. It should not be limited strictly to the
channels mentioned above but also includes more personal communication patterns like,

for example, the direct communication people use to verify information.

Social change — a key term of this paper —is referred to as “[...] alteration of mechanisms
within the social structure [...]” by Encyclopaedia Britannica®. As in practice the separation
of mechanisms and structures might be challenging, | would tend to also accept alterations

in social structures as a form of social change.
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This definition is not in contradiction to other definitions for areas with violence problems and/or lack of justice
but aims at focussing on media initiatives in such zones. In international relations, different frameworks are
used to describe situations of violent conflict like, for example, the term “complex emergency”, defined by the
World Health Organization (WHO) as “Situations of disrupted livelihoods and threats to life produced by
warfare, civil disturbance and large-scale movements of people, in which any emergency response has to be
conducted in a difficult political and security environment”

(http://www.who.int/environmental _health_emergencies/complex_emergencies/en/, 14.7.2014).

This definition is much larger than for example the definition of war used by the German based “Working Group
for Research on the Causes of War” (AKUF, “Arbeitsgemeinschaft Kriegsursachenforschung”), which defines a
war as a “violent mass conflict [involving at least one] regular force [and] a minimum of centrally controlled
organisation [and armed operations taking place] with a certain frequency”. Violent clashes that do not fulfil
the above criteria are considered as “armed conflicts”. http://www.wiso.uni-
hamburg.de/en/fachbereiche/sozialwissenschaften/forschung/akuf/akuf/kriegsdefinition-und-
kriegstypologie/#c84532 , viewed 28.1.2015

http://www.britannica.com/EBchecked/topic/550924/social-change (30.7.2014)



http://www.who.int/environmental_health_emergencies/complex_emergencies/en/
http://www.wiso.uni-hamburg.de/en/fachbereiche/sozialwissenschaften/forschung/akuf/akuf/kriegsdefinition-und-kriegstypologie/#c84532
http://www.wiso.uni-hamburg.de/en/fachbereiche/sozialwissenschaften/forschung/akuf/akuf/kriegsdefinition-und-kriegstypologie/#c84532
http://www.wiso.uni-hamburg.de/en/fachbereiche/sozialwissenschaften/forschung/akuf/akuf/kriegsdefinition-und-kriegstypologie/#c84532
http://www.britannica.com/EBchecked/topic/550924/social-change
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PROJEKTVORSCHLAG

Sozialobservatorium Siid Kivu

Partizipative Erforschung sozialer Realitét und sozialen Wandels unter Einbezug
lokaler Medienschaffender

ANHANG 2: Abwdgungen und Detailinformationen

Mehrere Parameter sind im vorgeschlagenen Projekt noch mit lokalen Partnern zu
verhandeln. Vorarbeiten weisen auf Themenfelder, die in diesen Konsultationen
anzusprechen sind. Nachfolgend eine kurze Zusammenfassung, im Sinn einer
Gedachtnisstitze. Der Aktionsplan (Anhang 3) basiert auf diesen Pramissen.

A2.1 Zum Projektablauf

In der Idee des Autors ist das Pilotprojekt auf zehn Jahren konzipiert®®. Die ersten
24 Monate, vor dem Going Public, ist ein Netzwerk lokaler Mitarbeiterinnen und
Mitarbeiter zu konstituieren. Deren Aufgabe besteht darin, ihren Distrikt
(Territoire) mit regelmassigen Recherchen zu spezifischen Themen nach
einheitlicher Methodik abzudecken (z.B. Gesundheit, Bildung, Wirtschaft etc.). Als
Intervall fiir diese Recherchen ist mit sechs Monaten gerechnet. Diese Recherchen
sollen als Ganzes schlissige, geografisch differenzierte Momentaufnahmen der
lokalen Situation ergeben, die sich dann im Zeitverlauf zu Trendaussagen
zusammenfassen lassen. Weitere Aufgaben in frihen Projektphasen sind die
Festlegung von Zusammenarbeitsmodalitaten, die Erhebung von Basisdaten
(Baseline Studies) und die Konzeption eines einfachen Informatik-Tools fiir die
Zentralisierung und Publikation respektive Visualisierung recherchierter Daten.

Die Indikatoren fiir die thematische Ausrichtung der genannten Recherchen sind
ein weiteres Feld, das mit Partnern vor Ort noch zu klaren ist. In Tendenz ist
absehbar, dass eine Anlehnung an den Human Development Index (HDI)*” oder
dhnliche Instrumente Sinn machen diirfte®. Nicht zuletzt, um auf standardisierte
Erhebungsmethoden zurlickgreifen zu kdnnen. Insgesamt ist eine tiefe Zahl von
Indikatoren vorgesehen (5 bis 10). Dazu ist, wie erwahnt, auch von Beginn an die
Einbindung der kongolesischen Administration (statistischer Dienst etc.) sowie von
Universitaten und dergleichen gewinscht.

* Eine Projektdauer von weniger als zehn Jahren ist denkbar, wenn nichts zu Lasten der Sicherheit von lokalem

Projektpersonal geht. Das Budget reduziert sich dabei allerdings unterproportional (ca. - 9% bei einer
Projektdauer von sieben statt zehn Jahren). Eine noch kirzere Projektdauer erscheint aus den Vorstudien nicht
empfehlenswert.

¥ http://hdr.undp.org/fr/data; 23.9.2015
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Z.B. Global Reporting Initiative, etc. https://www.globalreporting.org/Pages/default.aspx, 28.4.2016



http://hdr.undp.org/fr/data
https://www.globalreporting.org/Pages/default.aspx

Lokales Projektpersonal (,,Sozialobservatoren“) soll zum grossten Teil (z.B. ca.
75%) aus teilzeitlich engagierten Journalisten lokaler Medienorganisationen
bestehen (Anstellungsgrad z.B. ca. 10% bis 25%). Sozialobservatoren sollen
hauptberuflich Medienleute bleiben oder einer anderen projektrelevanten
Tatigkeit nachgehen konnen (Statistik, Soziologie, Informatik etc.). Bei
Rekrutierungen sind mindestens die Ausgewogenheit beziglich der Geschlechter
und eine ausgewogene geografische Reprasentation zu beachten.

Validierung mit journalistischen Mitteln ist ein Schllisselbegriff dieses Konzepts:
Journalistisch erhobene Sozialdaten werden auf Grund journalistischer Standards
validiert. Dieser Ansatz ist verhaltnismassig glinstig, hat aber Grenzen. Erstens
weil, wie erwdhnt, nur eine relativ kleine Zahl von Kriterien ins Monitoring
einbezogen werden kann, zweitens weil wissenschaftliche Vollerhebungen mit
diesen Mitteln nicht leistbar sind. Aber die genannten Schwachen lassen sich
zumindest teilweise kompensieren indem via Medien ein Dialog zwischen
Sozialobservatoren, Offentlichkeit und Spezialisten initiiert, animiert und in Gang
gehalten wird (Feedback-Loops). So kdnnen selbst rudimentare, stichprobenartig
erhobene Daten zu einem gewissen Grad validiert werden. Diesen Dialog
zwischen Sozialobservatoren, Offentlichkeit und Spezialisten gezielt zu férdern,
dirfte das eigentlich Innovative dieses Vorschlags sein —und Potenzial haben,
Uber das Projektziel hinaus Ebenen der Verstandigung zu erschliessen. Das ist
mehr als nur ein positiver Nebeneffekt: Verstandigungsebenen sind essentiell fir
die Regelung von Konflikten.

Geografisch ist die Begrenzung des Pilotprojekts auf den Stid-Kivu bewusst eng.
Bei positivem Verlauf ist eine Erweiterung natirlich jederzeit denkbar. Dabei
ergibt sich aus Vorstudien eine Dringlichkeit, den landlichen Raum angemessen zu
reprasentieren. Es gilt zu vermeiden, dass entlegene Gebiete diskriminiert werden
gegenliber Zonen, die fir internationale Hilfe besser erreichbar sind**. Unter
diesem Blickpunkt erscheint die Option empfehlenswert, einen Teil des Budgets,
z.B. ca. 15%, auch im landlichen Raum benachbarter Provinzen, entlang der
Grenze des Suid-Kivu, investieren zu konnen, falls sich Bedarf und Moglichkeiten
abzeichnen.

% Die Folgerung, eine solche Diskriminierung des lindlichen Raums kénnte im Siid Kivu problematisch sein oder

werden, schliesst der Autor aus seiner eigenen Forschungs-, Evaluations- und Beratungstéatigkeit in der Region
(Publikationstibersicht siehe A2.3). Es handelt sich dabei um eine persénliche Meinung, nicht um ein
Forschungsergebnis. Die Frage wurde nicht wissenschaftlich untersucht.



A2.2 Zur Projektevaluation

Schlisselkriterium fir die Evaluation des hier vorgeschlagenen Projekts ist die
Nachfrage der angebotenen Dienstleistungen. Demnach sollten Evaluationen
sinnvollerweise auf die Zufriedenheit folgender Zielgruppen fokussiert sein:

e Das Netzwerk, das recherchiert und publiziert (lokales Projekt-Team)

e Relevante Stellen der kongolesischen Administration, die Zivilgesellschaft
und (externe) Akteure der internationalen Zusammenarbeit

e Medien: Einerseits im lokalen Kontext verwurzelte, andererseits aber auch
solche mit regionaler oder internationaler Ausrichtung

Mit Blick auf die Globalperspektiven dieses Vorschlags ist es erforderlich, auch
Wirkungen auf den Stabilisierungsprozess in der afrikanischen Seenregion im Auge
zu behalten. Und Wirkungen auf die Qualitat von Medieninitiativen in
Konfliktzonen generell. Die Komplexitat solcher Recherchen macht es nun
allerdings notig, fiir wissenschaftliche Projektbegleitung einen gesonderten
Budgetteil zu erstellen (ca. 16% der gesuchten Finanzierung; siehe Anhang 3).
Andernfalls wiirden die Evaluationskosten im Vergleich zu den Gesamtkosten
Uberproportional. Fundierte wissenschaftliche Begleitung ist dabei klar von
kollektivem Interesse, was die potenzielle Nutzlichkeit der hier prasentierten
Vorschlage noch steigert.

A2.3 Zum Autor und seiner Beziehung zum Siid-Kivu

Zwischen 1994 und 2008 leitete Hansueli Homberger den Schweizer Verein
Solidarité Shabunda, der sich fiir verbesserte Lebensbedingungen im Territoire de
Shabunda im Siid Kivu engagierte (ehrenamtlich). Seit 2008 befasst er sich intensiv
mit Fragen zu Qualitat und Verbesserungspotenzial von Medieninitiativen in
Konfliktzonen. Dies im Rahmen des von der Universitat Basel akkreditierten
Programms Master of Advanced Studies in Peace and Conflict Transformation (in
Kooperation mit Swisspeace). Dabei ist die erwahnte in Bukavu durchgefihrte
Feldstudie zur Wahrnehmung lokaler Medien und zu Erwartungen ihrer
Nutzerinnen und Nutzer von besonderer Relevanz fir diesen Projektvorschlag.

Hansueli Homberger ist unabhangiger Berater, Auditor, Erwachsenenbildner,
Techniker und flihrt die h-connect GmbH mit Sitz in CH-8620 Wetzikon.

Mehr auf www.h-connect.ch.
Contact : +41 (0)79 635 99 71 ; info@h-connect.ch


http://www.h-connect.ch/

A2.3.1 Weiterfuhrende Dokumente des Autors

Improving Media Initiatives in Conflict Zones — Reconsidering Quality Categories. 2015.
Volldokumentation. Masterthesis in Englisch, inklusive Feldstudie in Bukavu (siehe unten).

http://www.h-connect.ch - Organisation - Medienprojekte in Konfliktzonen

Médias en zone de conflit : perceptions et attentes. 2015. Feldstudie in Bukavu / Stid-Kivu.
Franzosisch. Abstract und Inhaltsanalyse in Englisch. In obiger Volldokumentation enthalten.

http://www.h-connect.ch - Organisation - Medienprojekte in Konfliktzonen

Analyse de contexte, Kivu-Maniema rural. 2014. Franzosisch. Erstellt fur die Evaluation einer
lokalen, im Kivu-Maniema tatigen NGO und rudimentér validiert durch 6ffentliche Reflexion in
Shabunda im Dezember 2013

http://www.h-connect.ch > Organisation - Kongo / Grands Lacs > Shabunda 2014

Connective Journalism — How to overcome the implementation problems of peace journalism.
2012. Englisch.

http://www.h-connect.ch = Kultur > Essais

Bukavu ... via Bujumbura — Portraits, und ein paar offene Fragen. 2012. Deutsch oder
Franzosisch.

http://www.h-connect.ch - Kultur - Essais

Research Proposal. 2012. Englisch.

http://www.h-connect.ch - Organisation - Medienprojekte in Konfliktzonen
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